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neiromarketingi aris marketingis ax-

ali mimarTuleba, romelic samedicino te-

qnologiebis daxmarebiT ikvlevs tvins da 

mis reaqciebs marketingul stimulebze. 

igi yuradRebas amaxvilebs ratom da ro-

gor xdeba yidvis gadawyvetilebis miReba, 

ramdenadac es procesi qvecnobieria, sWir-

deba siRrmiseuli Seswavla. neiromarket-

ingi ganisazRvra, rogorc kvlevis mesame 

ganzomileba, raodenobriv da Tvisobriv kv-

levebTan erTad.  

neiromarketingis teqnika zomavs pro-

cess, rogoricaa gadawyvetilebis miReba, 

mexsiereba, yuradReba, miRweva, motivacia, emo-

cia. es yvelaferi tvinis midamos specifi-

kuri aqtivaciis saSualebiT xorcieldeba. 

amitom, am meTodis gamoyenebis  eTikurobis 

sakiTxi kiTxvis niSnebs aCens.

neiromarketingi aris sfero, romelic 

pasuxs scems im kiTxvebze, sadac uZluria 

tradiciuli kvlevebi. marketingis es 

mimarTuleba iyenebs tvinis kvlevebs raTa 

ukeTesad aRiqvas momxmareblis qceva da 

moTxovnilebebi.

mkvlevarebi tvinis aqtivobaze dakvir-

vebiT swavloben momxmareblebis yidvis 

gadawyvetilebaze moqmed faqtorebs da 

amis mixedviT gansazRvraven marketinguli 

strategiis komponentebs. 

sakvanZo sityvebi: neiromarketingi, 

eTikis normebi, momxmarebeli, emociuri mar-

ketingi, gadawyvetilebis miRebis procesi, 

biometruli sensorebi.

ZiriTadi teqsti

XXI saukuneSi momxmarebelze orientire-
buloba strategiuli marketingis mTavari 
gamowveva gaxda.  momxmareblis kmayofile-

ba sakmarisi aRar aris. marketingis mizania 
momxmarebeli aRfrTovanebuli da bednieri 
gaxados. strategiis ageba aRfrTovanebul 
momxmarebelze saSualebas gvaZlevs didx-

ans SevinarCunoT adamianTa es kategoria 
momxmarebelTa rolSi. 

 yidvis gadawyvetilebis miRebis proce-
si momxmarebelze orientirebulobis mniS-
vnelovani aspeqtia, romelis Seswavlasac 
did yuradRebas uTmoben biznes saqmianoba-
Si. fsiqologebi ganmartaven, rom adamianis 
gadawyvetilebis 80% aris emociuri da ara 
logikuri, Sesabamisad, cxadia axal sauku-
neSi gaizarda emociuri marketingis roli, 
elvis siswrafiT ganviTarda neiromarket-
ingis mimarTuleba da siRrmiseuli anal-

izis misaRebad biznes procesebSi daiwyes 
biometruli sensorebis gamoyeneba. 

neiromarketingi aris marketingis axali 
mimarTuleba, romelic samedicino teqnol-

ogiebis daxmarebiT ikvlevs tvins da mis rea-
qciebs marketingul stimulebze. stimuli 
SeiZleba iyos nebismieri marketinguli mas-
ala: foto, video rgoli, produqtis SefuT-

va an momxmareblis mier aRqmuli/gaweuli 
momsaxureba. mkvlevarebi tvinis aqtivobaze 
dakvirvebiT swavloben momxmareblebis yid-
vis gadawyvetilebaze moqmed faqtorebs da 

amis mixedviT gansazRvraven marketinguli 

strategiis komponentebs. neiromarketingis 

kvlevis sagania momxmareblis moTxov-

nilebis gansazRvra.

adamianis qcevis kvleva-akademiuri da 

komerciuli mkvlevarebi miznad isaxavs 

ufro Rrmad gaigon, rogor moqmedeben ada-

mianebi, iReben gadawyvetilebebs, gegmaven 

da imaxsovreben. sensoris teqnologiis 

miRwevebTan erTad, mTel msoflioSi mkv-

levarebs saSualeba eZlevaT gaecnon ada-

mianis tvinisa da gonebis manamde ucnob 
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saidumloebebs. miuxedavad amisa, rogorc 

makeigma da misma kolegebma (2009) aRniSnes, 

yvelaze mniSvnelovani gamowveva mdgo-

mareobs sistematur dakvirvebasa da in-

terpretaciaSi, Tu rogoraa ganawilebuli 

tvinis procesebi Cvens bunebriv, aqtiur da 

moqnilad cvalebad qcevasa da SemecnebaSi.

Cven yvelani varT aqtiuri agentebi, 
romlebic mudmivad vcdilobT SevasruloT 
sxeulis saWiroebebi da gonebrivi survile-

bi rTul da mudmivad cvalebad garemoSi. 
ra aris qceva konkretulad? martivad rom 
vTqvaT, nebismieri dakvirvebadi moqmedeba 
(an aqtiuri moZraoba) SeiZleba CaiTvalos 
qcevad: yavis sma, telefonze saubari, manqa-
nis marTva, binis dalageba. qcevis am defin-
iciis Sesabamisad, gasakviria, rom rodesac 
mSoblebi Svils eubnebian rogor “moiqces”, 
rogorc wesi maT surT, rom ijdnen mSvi-
dad da daemorCilon socialur molodins 
(“restornebSi ar darbian”) - faqtobrivad, 
sapirispiroa aqtiuri qcevisgan. maSinac ki, 
arsebobs TvalsaCino indikatorebi, rom-

lebic qcevaze mianiSnebs: isini uxalisod 
sxedan magidasTan, zurgs asworeben da 
mowyenil saxes iReben. qceviTi procesebis 
samecniero ganmarteba aSkarad ufro Rrmaa, 
vidre is, rac Cveni TvalisTvis aSkaraa.

1957 wlis zafxulis, socialuri 
fsiqologis, jeims vikaris cnobilma eqsper-
imentma SeZra msoflio. farulad, man did 
ekranze gauSva Setyobinebebi koka-kolas 
da popkornis Sesaxeb. Setyobinebebi imdenad 
mokle iyo (3 miliwami), rom mayureblebma 
verc ki aRiqves/gaacnoebieres.  vikari amt-
kicebs, rom koka-kolis gayidvebi 58%-iT da 
popkorni 18%-iT gaizarda. Sedegad am eqs-
periments mohyva sayovelTao gaSuqeba medi-
aSi da msoflios isterika.

mis qvecnobier (Subliminal) reklamas 
xalxis gonebiT manipulirebis reputacia 
hqonda. aseTi damokidebulebis gamo, vikarma 
uaryo rom msgavsi eqsperimenti Catarda da 
cdilobda yovelgvar konfliqts garidebo-
da. qvecnobierze moqmed reklamis teqnikas 
dRemde aqtiurad iyeneben marketerebi Tavi-

anTi produqtis winwasawevad, magram rogor 
muSaobs? rogor xdeba, rom Cven gvaqvs sapa-

suxo reaqcia imaze, rasac verc ki aRviwvamT? 
2002 wels Catarda pirveli neiromar-

ketinguli eqsperimenti. am kvlevaSi gam-

oyenebuli iyo fMRI da EEG (eleqtroence-

falografia, tvinis talRebis gazomvis 
meTodi) da biometria (saSualebebi, rogori-
caa saxisa da TiTis anabeWdis skanerebi). 
gamoikvlies  momxmareblis interesisa da 
neiromecnierebis kveTa, rom daedginaT Tu 
rogori SeiZleba iyos  momxmareblis sapa-
suxo reaqcia kreklamasa da brendze. 

neiromarketingis mizania gaarkvios 
reklamaSi ras aqcevs momxmarebeli yuradRe-
bas da amasTan Tu is aqcevs yuradRebas, aqvs 
ki masze emociuri gavlena? SeiZleba am yve-
laferma mas yidvis ganzraxvisken ubiZgos? 
eTikur SeSfoTebas iwvevs is faqti rom, nei-
romarketingis saSualebiT brendebs eZle-

vaT super efeqturi SesaZlebloba ,,daaW-
iron yidvis yilaks“ momxmareblis gonebaSi. 

rojer duli romelic aTwleulis man-
Zilze wers naSromebs neiromarketingis Ses-
axeb aRniSnavs, rom kompaniebis umravlesoba 
romlebic ewevia neiromarketingul saqmi-
anobas amboben rom moqmedeben eTikis saz-
RvrebSi, igives ityvian sareklamo kompanie-
bi. nebismieri neiromarketinguli kompania 
cdilobs Tavi aaridos kvelevebSi 18 wlamde 
pirebis monawileobas. isini ar cdiloben am 
tipis kvlevebis Catarebas mozardebze, imis 
gasarkvevad Tu rogor unda daakavSiron 
isini TavianT produqts, radgam adamianebis 
umravlesobas amas saSinelebad miiCnevs. yve-
lafers ise akeTebT rom gulaxdili iyoT 
momxmarebelTan da amasTan sasargeblo momx-
mareblisTvis? xom ar exmarebiT momxmareb-
els, iseTi yidvis gadawyvetilebis miRebaSi 
rac maT sinanuls gamoiwvevs? es kiTxvebi ex-
eba yvela sareklamo kompanias. Tu es asea, ar 
aqvs mniSvneloba ras saqmianob, akeTeb mar-
ketingul kvlevas Tu qmni reklamas, ubral-

od es ar unda gaakeTo. 
neiromarketingi aris sfero, romelic 

gipasuxebT im kiTxvebze sadac aqamde uZlu-

ri iyo tradiciuli kvlevebi. marketingis es 
mimarTuleba iyenebs tvinis kvlevebs raTa 
ukeTesad aRiqvas momxmareblis qceva da saW-
iroebebi. faqtobrivad, es sfero gvawvdis 
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iseT insaiTebs, romelic ar aris cnobieri, 
e.i Tavad momxmarebelsac ki ar aqvs is gaaz-
rebuli cnobieris doneze. amitom, xSirad vs-
vamT kiTxvas ramdenad eTikuria am meTodebis 
gamoyeneba?

piradi informaciis dacva. momxmare-
blebi yvelaze metad zrunaven TavianTi pi-
radi informaciis konfidencialurobis 
dacvaze. rogorc wesi, Cven vTanxmdebiT, rom 
Cveni SenaZenis qceva sajaroa da es cnobilia 
kompaniisTvis, romlisgan vyidulobT pro-
duqts, magram Cven vfiqrobT rom Cveni tvi-
ni da fiqrebi aris piraduli da kompaniebi, 
romlebic iyeneben am meTodebs Tvlian rom 
amiT arRveven maT uflebebsa da grZnobebs. 

mizanmimarTuli kvlevebis dros, monaw-
ileebis iZlevian Tanxmobas nebayoflo-

biTi monawileobis Sesaxeb, rom kvlevaSi 
miRebuli monacemebi gamoyenebuli iqneba 
konkretuli formiT. amgvarad, miRebuli/
Segrovebuli monacemebi eTikurad ar gansx-
vavdeba fokus jgufSi monawileobisgan, 
radgan monawileebi Tanxmdebian monawileo-

bas, ecnobian potenciur riskebs monacemebis 
gamoyenebis Sesaxeb.

neirotestirebis teqnika viTardeba da 
naklebadinvaziuri xdeba, aseTi tipis mo-
nacemebis Segroveba SesaZlebeli xdeba vel-

ze momxmarebelTa yovelgvari informirebu-
lobis gareSe. kompaniebma unda icodnen rom 
aseTi monacemebis Segroveba momxmareblebis 
informirebulobis da Tanxmobis gareSe  Sei-
Zleba aRviqvaT, rogorc eTikuri darRveva.

rodesac marketingebs surT nei-

romecnierebis kvlevis zogierTi Sedegis 
integrireba sakuTari momxmareblis monace-
mebTan miznobriobis gasaumjobeseblad, am 
SemTxvevaSi neiromecniereba marketinguli 
kvlevis morigi formaa. momxmareblis qcevis 
Seswavlac igive problemas awydeba. 

eTikuri sakiTxebi Cndeba maSin, rodesac 
kompaniebi specifiuri jgufis Sesaxeb  iwye-
ben konkretuli monacemebis aRebas msgavsi 
tipis kvlevebTan, magaliTad potenciurad 
orsulebi, an janmrTelobis problemebis 
mqone adamianebi.

2012 wels samizne yuradRebis centrSi 
aRmoCnda orsuloba, rodesac daegzavnaT 

orsulobisa da sabavSvo nivTrebis reklam-

ebi qalbatonebs, romlebic SesaZloa yo-

filiyvnen orsulad da maT jer es arc scod-
nodaT (algoriTmi emyareboda brauzerSi 
simptomebs Zebnis istorias), an jer aravisT-

vis gaemxilaT orsulobis Sesaxeb. (Tumca 
aRsaniSnavia, rom algoriTmebi, romlebic am 
reklamebs xelmZRvanelobda, emyareboda ara 
neiromecnierebas, aramed ufro tradiciul 
marketingul monacemebs

qvecnobieri gavlena kidev erTi didi 
sazrunavia, romlis Sesaxebac gvesmis, gan-
sakuTrebiT momxmarebelTa advokatirebis 
jgufebidan. isini SiSoben, rom neiromar-
ketingis kvlevis Sedegad Seqmnilma pro-

duqtebma an reklamam SesaZloa momxmareb-
els daakargvinos kontroli sakuTar Tavze, 
an sakuTar arCevanze romelic gamowveulia,, 
yidvis RilakiT“. es hgavs didi xnis win gag-
onil istorias qvecnobieri reklamis Ses-
axeb: rodesac uyurebT films, wamierad 
gaiaelvebs kadri ekranze, Tqven mis aRqmas 
verc ki moaswrebT, magram es momenti gibi-
ZgebT SeiZinos popkorni da kola. 

popkornis es ambavi sakmaod SemaSineb-
lad JRers, magram ubralod ar Seesabameba 
realobas.  mravali wlis win es kvleva aqti-
uri ganxilvis sagani iyo, magram is ar dada-
sturda. aseTi ,,yidvis Rilaki“ ar arsebobs. 

”neiromecniereba arasodes iqneba sa-

frTxe Cveni Tavisufali nebisaTvis.” ro-

gorc aseTi, konkretuli erTi faqtoriT 
ar ganisazRvreba Tu ras movimoqmedebT, 
rodesac SesaZlebloba geqnebaT SeviZinoT 
raime. neiromecnierebis kvlevam SeiZle-

ba gamoavlinos faqtorTagani - magaliT-

ad, rodesac daRlili xarT aman SeiZleba 
Tqveni garkveulwili qmedeba ganapirobos, 
magram amasTan erTad uamravi sxva faqto-
ri moqmedebs, magaliTad rogori ganwyoba 
gaqvT? bolos rodis WameT? marto xarT Tu 
megobarTan erTad? neiromecniereba veraso-
des gazomavs utyuar dreivers rac konkret-
ulad gibiZgebT SenaZenis ganxorcielebas. 
gadawyvetilebis miRebis procesSi imdenad 
bevri cvladia rom warmoudgenelia,  momx-
marebelze zusti zemoiqmedebis instru-

mentis Seqmna. amdenad, neiromecniereba ver 
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iqneba Tavisufali nebis safrTxe. neiro-

marketingis SesaZleblobebi gazviadebiT 
aris aRqmuli, Sesabamisad am sferos mimarT 
SeSfoTebac amas emyareba. nebismieri ti-

pis marketingi momxmarebelze zemoqmedebas 
gulisxmobs, ra Tqma unda, kompaniebs surT 
rom maTi produqti SeiZinon da ara konkuren-
tis. magram rodesac neiromecniereba Semo-
dis asparezze, adamianebs eSiniaT rom isini 
ubralo zemoqmedesbis qveS ki ara, aramed 
iZulebis msxverplni xdebian. am teqnikis 
gaumjobesebasTan erTad ki maTze iZulebiTi 
gavlena ki horizonts gascdeba.  

aseve, momxmareblis benefitia, rodesac 
isini iReben uamrav informacias maTTvis 
arasaWiro produqciis Sesaxeb Setyobine-

bebisa da meilebis saxiT. magaliTad bavSve-
bi ukve swavloben universitetSi, magram maT 
jer kidev misdiT Setyobineba savsvis safen-
ebisa da mcirewlovani bavSvis tansacmlis 
Sesaxeb. ukeTesi miznobrioba niSnavs nakleb 
msgavs Secdomas, rac dazogavs kompaniis 
fuls, dros, gaaadvilebs im produqtis miRe-
bas rac namdvilad surs momxmarebels da ar 
gamoiwvevs mis gaRizianebas. 

 [pensilvaniis universitetis mkvlevari] 
emili folkma Seiswavla tvinis sapasuxo 
reaqciebi imisTvis rom ukeT gaego, rogori 
reklama unda Seeqmna axalgazrdebSi mow-
evis saawunaaRmdego kampaniisTvis efeqtu-
ri reklama. neiromecnierebas mravali Ses-
aZlebloba da misi gamoyeneba pozitiuri 
qcevis wasaxaliseblad namdvilad  keTil-

Sobiluri saqmea-ukeTesi reklamireba ufro 
meti sikeTisTvis.

2002 wels holandielm marketingis pro-
fesorma ale smidcma gamoiyena termini ,,nei-
romarketingi“ neiromarketingi asaxavs momx-
mareblis nervul aqtivobas, raTa daexmaros 
marketerebs Seqmnan ufro Rirebuli, mecniere-
baze dafuZnebuli sareklamo kampaniebi.

igi yuradRebas amaxvilebs ratom da ro-
gor xdeba yidvis gadawyvetilebis miReba, 
ramdenadac is qvecnobieria sWirdeba siRrm-
iseuli Seswavla. neiromarketingi ganisaz-
Rvra rogorc kvlevis mesame ganzomileba, ra-
odenobriv da Tvisobriv kvlevebTan erTad. 

igi yuradRebas amaxvilebs imaze, Tu ra-

tom da rogor xdeba Cveni gadawyvetilebis 
miReba, umeteswilad ugono mdgomareobaSi 
da gTavazobT ufro pirdapir xedvas momx-
mareblis “Savi yuTis” Sesaxeb. neiromar-

ketingi ganisazRvra, rogorc marketinguli 
kvlevis mesame ganzomileba, Tvisebriv da ra-
odenobriv kvlevebTan erTad.

ramdenadac neiromarketingis samizne qvec-
nobieri procesia igi warmoSobs sakiTxebs: 

	¾ aris Tu ara neiromarketingi manipula-

cia? 
	¾ ramdenad Sors SeiZleba wavides qvec-
nobieri marketingi?

	¾ vin aris pasuxismgebeli Segrovebuli 
monacemebis gamoyenebaze? 

	¾ ra warmoadgens piraduls informa-

cias? 
	¾ ra informacia SeiZleba iqneba gamoy-
enebuli da ra ara? 

ramdenime am kiTxvagan ar aris axali, 
magram neiromarketingma kidev ufro metad 
gazarda am kiTxvebis dasmis aqtualuroba. 
ratom aris neiromarketingi aseTi Zlevamo-

sili? neiromarketingis teqnika zomavs pro-
cess rogoricaa gadawyvetilebis miRebis 
procesi, mexsiereba, yuradReba, miRweva, mo-
tivacia, emociuri procesebi, es yvelaferi 
tvinis midamos specifikuri aqtivaciebis 
saSualebiT. am monacemebis miReba tradici-
uli marketinguli kvlevebiT ar aris Sesa-
Zlebeli, sadac  monacemebi sandooba emyare-
ba momxmareblis mier verbalurad gacemuli 
pasuxebis siswores, rac tradiciuli meTo-

diT kvlevis mTavari SezRudvaa.
sad aris zRvari damajereblobasa da 

manipulacias Soris? SeuZlia Tu ara nei-
romarketings Tavisufali nebis Secvla da 
momxmareblis iZuleba? albaT ara. magram mas 
jer kidev aqvs potenciali gadalaxos eTi-

kuri sazRvarebi.
neiromarketingis samecniero da biznes 

asociaciam gamoaqveyna eTikis kodeqsi, rome-
lic am Rirebulebebis dasacavad moqmedebs. 
misi sami ZiriTad punqts moicavs:

1. neiromarketerebis mTlianobisadmi 
sazogadoebis ndobis damyareba;

2. monawileTa piradi cxovrebis dacva;
3. neiromarketingis momsaxurebis myid-

marketingis problemebimarketingis problemebi
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velebis dacva.
biznesis sxva kodeqsebs msgavsi princi-

pebi aqvT: informirebuli Tanxmoba, konfi-
dencialoba, piradi informaciis usafrTx-

oeba da a.S. eTikis  garkveuli sazRvrebi 
naTelia, magram neiromarketingi damatebiT 
SezRudvebs awesebs. jer kidev 2017 wels 
neiromarketingis pionerma, jema kalvert-

ma ganacxada rom ,,onlain neiromarketingi 
gaxdeba industriis standarti reklamis te-
stirebaSi, produqtis SefuTvaSi, uaxloesi 
5 wlis manZilze“.       

daskvna

neiromarketingis konfidencialurobis 

Sesaxeb debatebi cxadyofs, rom teqnologia 

gauswrebs regulacias. neiromarketingis 

eTikuri sakiTxebi kvlav iCens Tavs da isi-

ni SeiZleba ufro aqtualurebi gaxdnen. 

„TaRliTuri marketinguli taqtikebi 

da dapirebebiT ver aaSenebT mdgrad biz-

ness, amitom dagegmeT Sesabamisad, es aris 

mowodeba biznesis nebiemieri erTeulisT-

vis“-aRniSnavs duli.

sad aris eTikis zRvari neiromarket-

ingis sferoSi, didi xania es Tema gansjis 

sakiTxia, Tumca sxvadasxva organizaciebis 

mier gansazRvruli mkacri wesebi cxady-

ofen, rom sferos liderebi gansakuTrebiT 

zrunaven daaweson logikuri SezRudvebi, am-

avdroulad gaxadon procesi Ria, raTa amom-

wuravad moxdes neiromarketingis usazRvro 

SesaZleblobebis maqsimaluri gamoyeneba.
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Neuromarketing and Ethics 
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Summary

Neuromarketing is a new direction of marketing that uses medical technology to study the brain and its reac-
tions to marketing stimuli. It focuses on why and how purchasing decisions are made, as this process is subcon-
scious it needs in-depth study. Neuromarketing has been defined as the third dimension of research, along with 
quantitative and qualitative researches.

Neuromarketing techniques measure process, such as decision making, memory, attention, engagement, motiva-
tion, emotional processes, all through specific activities in brain. We often ask how ethical is it to use this methods?

Where is the line between persuasion and manipulation? Can neuromarketing change free will and force the 
customer? probably not. But it still has the potential to transcend ethical boundaries.

Keywords: Neuromarketing, Ethics, Consumer, Emotional marketing, Decision making, Biometric sensors.
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